


Now pay attention, cinema fans. 
Custom Theater Solutions is about to engage 

your home-theater experience like 007. Consider 
the following scene from Tomorrow Never Dies, 

where Q – played wonderfully by actor Desmond Llewellyn 
– is showing some complex gadgets to James Bond.

	 Q: “And here’s your cell phone. Talk here, 
                    listen here.”
              James	Bond: “So that’s what I’ve been doing
                                    wrong for all these years?”

Scott	 Jochim (“yo-kim”), creator and co-owner of Cus-
tom Theater Solutions, has been doing it right for the past 12 
years. Through what he calls “experience engineering,” 
he’s been designing, building and installing experienc-
es around the world and it’s unlike anything you’ve 
ever seen or felt.

When I first spoke with 32-year-old Jochim on 
the phone, I detected an air of arrogance. A few 
days later, we met in person at a coffee house 
in downtown Tempe. With his sandy-brown, 
shoulder-length hair, slight beard, dark jeans, 
abstract artwork t-shirt and silver pinky-ring, he 
blended seamlessly into the crowd. It wasn’t that 
easy picking him out from the ASU students circulat-
ing around us. 

We shook hands and when he smiled, I realized the arro-
gance I sensed on the phone was actually ultra-confidence. 
(His suave, yet completely approachable attitude surfaced 
again for the photo shoot of this month’s A2Z cover.) I found 
Jochim to be quite genuine, highly engaging and a lover of 
words. In conversation, he’s very focused and an attentive lis-
tener; unless, of course, you’re a Bond girl – and as a single 
man, he’s allowed. There’s a kid in him--who else would have 
a conference table built out of 10,000 Lego’s?--, but when the 

geek in him bursts out, it’s usually in smooth, mature, well-
tempered managerial smarts.

THE	WORLD	IS	NOT	ENOUGH,	BUT	THREE ARE
Jochim is proactive and futuristically inventive, completing 

usable technology years before other companies. For example, 
long before the tablet PC hit the streets, he’d built a working 
version and was actively shopping it to investors. At 19, he 
wrote The Auction: A Guide to Government Sales, which was 
eventually picked up and published by Gemini Publishing. In 
2000, he designed and built a sensory, virtual reality experience 
for Cancer patients. He’s been on the cover of Wired magazine 

and was listed among Wired’s Top 100. His inventions were 
featured several times over the years in Popular Science, 

TIME,  POST and Business Week. 
And Jochim knows something about Bond, too. 

You can have Savile Row suits,  “Shaken, not 
stirred” martini’s and the seductive Bond girls, 
but 007 would be nothing without his weapons, 
vehicles and gadgets. As the creative director of 
the three-member CTS team, Jochim has been 

discovering creative uses for complex little gadgets 
of his own. CTS may be a new company, but the 

three personalities that make it possible come from 
extensive histories and specialized backgrounds. With-

out them, the experiences you’re reading about wouldn’t exist. 
Jack	 Jacobs is a construction consultant. He’s been in the 

business 35 years and is typically wearing sandals, shorts and 
a t-shirt. He sports a goatee and when you hear his voice you’ll 
think he’s got an accent in there somewhere. “Actually,” said 
Jacobs. “I’m a Phoenix native. I’m in charge of CTS custom 
construction and serve as the official Director of Operations.” 
After an accident years ago in the field, you won’t find him 
swinging any hammers, though. “I oversee the construction 
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and facilitate gathering all the components 
our clients will need for what their budget 
will handle.” 

Steve	 Acker is in Dockers, short-
sleeved polo and brown dress shoes with 

tassels today. He’s the resident Rocket Sci-
entist and Director of Engineering at CTS. 

“As an electrical engineer, I’ve designed and as-
sembled bomb fuses, built and launched a hun-
dred Iridium® satellites for 
the global satellite phone 
system and installed inter-
net surfing, traffic report-
ing GPS systems in your 

Audi. I’m also the CTS 
technical guy for mo-

tion seating. “Prior 
to CTS, I spent over 20 years at Mo-

torola, but I still do some “for eyes 
only” work for General Dynam-
ics.” By the way, Steve is younger 
than Jack, but also has a goa-
tee (apparently, facial hair is a 
requirement to be part of the 
CTS-three).

THE SEAN CONNERY OF 
EXPERIENCE ENGINEERING

What qualifies Scott Jochim 
to define your home-theater 
experience? One might as 

well ask 007 what qualifies 
him to use all those gadgets 

he gets from Q. Other steps 
came first, however. A sight, 

sound and smell simulator of Jo-
chim’s was showcased in the July 
1997 issue of Business Week that 
enabled someone to experience a 
vacation without physically go-
ing anywhere. “Say you’re on 
the train to Disneyland,” ex-
plained Jochim. “At the same 

time, you’re scuba diving 
in the Galapagos Islands, 
or you’re racing cars, or 
hang-gliding. You see 

it. You hear it. You 
smell it. You get the 

experience without 
the high expenses.” 

While I liked the idea as 
much as the next per-

son, it sounded a lot 
like Total Recall to 

me. Was it believable? 
“Then again, kids 

love cartoons, don’t 
they?” he replied. 

“They believed 
the toys were 

alive in Toy 
Story. We 

w a n t 
to feel 
w e ’ r e 
some-

where we’re not. A spa does this. Disney does 
this. A great novel does this. Why shouldn’t our 
homes?” 

The Department of Education hired Jochim 
to create a lab for kids to learn about envi-
ronmental and spatial technologies, but when 
the teachers and students got more excited 
about the tools (to build their own virtual re-
ality walk-through) than the end-user game (a 

tour of Machu Picchu), he shifted his focus to 
selling the tools that teach learning by doing. 
Jochim didn’t anticipate the reaction to the 
tools, but it was a significant lesson in some-
thing he’s gotten very good at – creating tools 
people want, even before they know it.

Scott Jochim has designed and built rides 
and sensory theaters in the US and 

across the globe: from Times 
Square in New York City, to Scot-
land, Ireland and the London’s 
Gatwick airport. Then he got to 
thinking, “What if you could have 
something at home that was bet-

ter than Harkins or AMC theaters? 
What if you could have a ride in your 

home that was as exciting as Universal 
Studios Spiderman and Batman rides.” 

But to create an experience, you don’t 
just wait for it to happen. “Take Dis-
ney,” says Jochim. “The experience 

doesn’t start when the ride starts. 
An environment is introduced while 
you’re standing in line. Music is 
playing, objects are all around you, 
maybe some actors, too. This ‘build-
ing up’ gets you involved. You want 
to tap into the senses to deliver an 

experience through sight, sound, 
taste, touch and 
smell. What is 
French bread or 
fresh-baked choc-
olate-chip cook-
ies without the 
smell?” 

That experience 
creates emotion. 

Emotion fuses with your surroundings and an 
experience is created. CTS, at the leadership 
of Scott Jochim, is not just bonding plastic 
with metal; they’re designing, building and 
installing an experience, right inside your 
home. Said Jochim, “We’re not attached to 
any specific technology or electronic stock for 
home movie theaters. We want the best and 
most effective delivery system for your home 
and your budget. We don’t necessarily always 
know the best TV or projector, but we can 
find the right people who know. If you want 

something unique and different, we’ll 
buy it, design it or build it and then 
install it. Or, we’ll re-engineer what’s 
already in your house. Whether it’s a 
remodel, fresh construction, or a new 
home.” 

FOR YOUR EYES (AND EARS AND 
NOSE AND HANDS) ONLY

“Right. Now pay attention, 007. 
I want you to take great care of this 
equipment. There are one or two rath-
er special accessories...”

       – Q,	The	Spy	Who	Loved	Me	 

In order to give the public what it 
really wants, CTS first consid-
ered their previous innova-
tions: ride films, pneumatics, 
hydraulics and all sorts of 
expensive, heavy, mainte-
nance-unfriendly systems. 
Then they discovered elec-
tric actuators. When a signal 
is sent to the actuator, a metal 
foot pushes it forward. Reverse the 
signal and it shrinks. It only moves a 
couple inches, but it can move a lot 
of weight, quickly 
and very safely. 
Jochim explained: 
“It’ll give you up 
to two G’s of ac-
celeration! With 
two actuators 
and a center pivot 
point, you get a 
two-axis system of 
movement (pitch 
and roll). With 
four actuators, you get 3-axis (yaw, 
pitch & roll). They then installed 

strategically located rubber bushings 
in the chairs, adding a fourth-axis of 
movement called--believe it or not-- 
“Heave”.

With so many possibilities, how 
does CTS program all the movies into 
the system? “Exactly,” said Jochim. 
“Somebody has to sit in a room and 
code all that stuff, ‘Wait, there’s a 
car wreck, “Let’s raise the right side 
of the seat up 2”, the left side down 
1”, then give it a vibration.’ It didn’t 

make sense for us to do all the cod-
ing. We’ve done that before and 
we’d never be able to keep up 
with movie demands.” So they 
found a company in Canada,  
that was already doing it for 
arcades, as well as making their 
own chairs. “But a single seat 
of theirs costs $20,000. With 
CTS, you get three seats for just 
under $17,000 at a one-third 
the cost per seat.  We can use 
regular theater seats, a couch 
or custom CTS rumble seats to 
sit on the platform,” explained 

Jochim. 
The seats, mounted 
on a platform with all 
the electronics inside 
the platform are pro-
grammed with some-
thing called, ‘motion 
codes’. “When you 

need motion codes 
for the latest DVD, you 

connect a special set-top box 
to your internet connection 
and also to your DVD player. 
All your motion codes will be 
downloaded automatically as 
soon as they come out. Keep in 
mind that the motion codes aren’t 
part of the actual DVD, so it doesn’t 

matter if 
your movie 
is rent-
ed, store 
bought or 
download-
ed from the 

internet. The system will automati-
cally find the specific motion code 

for that 
m o v i e 
and cue 
it up 
in real 
t i m e . ”  
T h e r e 
are al-
r e a d y 
o v e r 
600-plus 
m o v i e 

motion codes available, with more 
than five new movies coded every 
week. The CTS system also has an 
alternate audio feedback mode for 
video games and TV shows. How’d 
you like to really experience Mon-
day Night Football?!

DR.YES-PLEASE-CAN-I-DO-
THAT-AGAIN

As Scott and Jack explained 
to my girlfriend and I how the 



CTS demonstration would work, we got 
comfortable in our CTS seats. I secretly 
expected clunky movement from the 
chairs, with bursts of energy similar to 
an old worn-out ride from a carnival, but 
the motion was smooth and completely 
natural. The first scene we watched was 
the car chase in Bad Boys 2, where cars 
are dropping off a semi and into the path 
of actor Will Smith’s car. Frankly, I didn’t 
like the movie when I saw it in the the-
ater, but this was an amazing, engaging 
experience. At one point, a spinning car 
came rushing towards my face and I lit-
erally (and I hesitate to 
say this because I could 
scarcely believe I did it) 
lifted my hands to shield 
myself from the oncom-
ing car.

I felt like a kid seeing 
a really cool video game 
for the first time ever. My 
eyes lit up and I even had 
that kid grin on my face. 
When Will Smith was 
driving, the seats vibrated and hummed 
just like a car does when it’s doing over 
90 mph on the freeway. Apparently, the 
remote control that comes with the CTS 
system also includes a control for the 
amount of motion-interaction you want to 
experience. “Some kind of involvume?” I 
asked, combining the words on purpose. 
“Precisely,” said Jochim, sounding a bit 
like Bond. 

What really surprised me was the high 
range of experiences the slightest move-

ment from the actuator could deliver. For 
example, take the opening frames of The 
Matrix. Trinity is talking to Cypher and 
says she has to go because she thinks the 
line isn’t safe. The image then zooms into, 
and through, the green number ‘0’. As it 
did, my seat rocked and swayed, as if I’d 
been pushed over an undercurrent of wa-
ter flowing beneath the seat… Whoa…! 

EXPERIENCES ARE FOREVER 

I’m about to leave the 30-foot CTS 
demonstration trailer parked in front of 

my little bungalow in downtown Phoe-
nix. They always do this when a client 
is considering a CTS motion-interaction 
in their own home (or when you’re writ-
ing an article about them). My senses 
are still whirling from being inside that 
warehouse in Backdraft with all those ex-
ploding oil drums. I’m returning from the 
edge of my best cinema experience ever, 
when I recall a conversation from one of 
my favorite Bond films, Tomorrow Never 
Dies: 

Q:	This is the insurance 
     damage waiver for your 

  beautiful new car. 
  Now, will you need 

     collision coverage?
James Bond: Yes.
Q: Fire?
James Bond: Probably.
Q: Property destruction?
James Bond: Definitely.
Q: Personal Injury?
James	Bond: I hope not, but   
     accidents do happen.
Q: They frequently do with 
      you.
James	Bond: Well, that takes 

   care of the normal 
   wear-and-tear.  Is there 
   any other protection I 
   need?

 Q:	Only from me 007, 
       unless you bring that 
       car back in pristine

    order. 

When you experience a movie from Cus-
tom Theater Solutions, you won’t have to 
worry about Q. Although you might feel 
yourself worrying about your Aston Martin 
ejector seat shooting you – whish! – into the 
air. What ejector seat? CTS must be joking, 
right? 

In the words of Q (Goldfinger),  “I never 
joke about my work, 007.”

Neither does CTS creative director, Scott 
Jochim, expert construction specialist Jack 
Jacobs and Rocket Scientist, Steve Acker. So 
take your CTS, movie fans and get ready 
to fly.

Joey Robert Parks is an in-
dependent writer and Phoenix 
native. When he’s not writing 
magazine profiles or ghost-
writing, he’s working on ‘12 
Stories,’ his second fiction nov-
el. He can be reached at joey@
joeyrobertparks.com. 

Look for Scott Jochim’s monthly editorial 
column, Gadget Guru, coming next month 
to A2Z Magazine. For more information 
about CTS call 1.877.846.6998. Check out 
his previous work at: 

    www.WeCanTakeYouThere.com  

Scott Jochim would like to thank:
Richard	Petrillo, Petrillo Studios

Michelle	Reyes and Dawn	Jameson	
(The Bond Girls)
The	Gentlemen	of	
Arizona Tuxedos

Christopher	Andrade, 
RAMPAGE Creative Communications


